
Nike and 
Wal-Mart are big 

contributors to 
Capitol Hill races 

16 INSIDER The Iowa Caucuses kick off on Feb. 1.
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As campaign season heats up, industry players are 
backing congressional candidates.  By Margaret Sutherlin

rom the Trans-Pacific trade deal to 
economic policies regarding China, 
there are a host of hot election issues 
on the table for 2016 — and footwear 
players and lobbying groups have 

started doling out donations. 
While there is a popular belief that business 

PACs more often support Republicans, donations 
are pretty even across the board.

“The notion is that business money will favor 
the GOP, but it won’t be lopsided that way,” said 
Les Lenkowsky, a professor of public affairs at 
Indiana University. He cited Wal-Mart’s long-term 
connection with Hillary Clinton, who served on 
the retail giant’s board of directors, and Nike’s 
progressive-leaning agenda. 

Using data from the Federal Election Com-
mission and the Center for Responsive Politics, 
Footwear News examined where industry players 
are placing their bets so far. 

Nike Leads the Way
While many companies are still taking a wait- 
and-see approach to the election, Nike has made 
high-profile political moves. The athletic giant  
announced plans to add 10,000 U.S. jobs if the 
Trans-Pacific Partnership is approved by Congress. 

The brand also made a bold invitation to  
President Obama to give a speech supporting free 
trade at Nike’s Oregon campus in the midst of a 
bitter Democratic Party fight over executive trade 
powers this past summer.

Nike’s PAC, which is primarily employee- 
supported, has raised $117,776 and spent $68,500 
on federal candidates for the 2016 election cycle. 
Its donations tend to skew to the Democratic 
Party.

The two candidates receiving the most funding 
from Nike’s PAC are Rep. Suzanne Bonamici  
(D-Ore.), who represents the district that’s home  
to Nike’s headquarters, and Sen. Patty Murray  
(D-Wash.), who serves on the Appropriations  
Committee in the Senate. 

Both candidates received $10,000 — much 
higher than the $1,000 the PAC gives to the major-
ity of the candidates it supports.

The Retail Equation
Wal-Mart is one of the most powerful retail PACs 
in the U.S., making a large number of donations 
from its deep pockets. This year, the company’s 
PAC raised $1.2 million and has so far donated 
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more than $381,375 to candidates, mostly Republi-
cans (58%). 

The primarily employee-funded Wal-Mart  
PAC is particularly active, sending checks to 139  
representatives and 30 senators. Besides contrib-
uting to candidates directly, Wal-Mart donates to 
other PACs, including the National Retail Federa-
tion and candidate-affiliated PACs such as the 
Reinventing a New Direction PAC, which funds 
Rand Paul, and Reclaim America, which supports 
Marco Rubio. 

Amazon.com has also become a powerful  
donor in recent years. The e-tailer raised $164,209 
for this cycle. In its mid-year report in June,  
Amazon said $95,500 had been donated to can-
didates, with about an even split between Repub-
licans and Democrats. Most of its funds are also 
employee-raised. 

Interest Groups 
The National Retail Federation is one of the 
powerhouse organizations representing footwear-
industry interests. During the 2014 election cycle, 
the Federation’s PAC spent $250,000 to support 
candidates. Already for 2016, the PAC has raised 
$148,505 and spent $90,031 on 52 candidates, 
mostly Republicans. 

Top recipients include Rep. Kevin McCarthy 
(R-Calif.), Rep. Steve Stivers (R-Ohio) and Sen. 
Johnny Isackson (R-Ga.), all of whom serve on 
major budget committees or as party leaders.

The key donors to the NRF PAC are many of 
retail’s movers and shakers. Unsurprisingly, a 
number of the donors are also board members. 
Mindy Grossman, CEO of HSN Inc., is a vice 
chairman of the Federation’s board and donated 
to the group, along with Mitch Modell of Modell’s 
Sporting Goods, Terry Lundgren of Macy’s Inc. and 
Karen Katz of Neiman Marcus Group. 

The American Apparel & Footwear Association 
also has been active this congressional-election 
season, raising $65,812 as of its latest mid-year  
report, in June. It has given $24,000 to candidates 
thus far — 10 for the House of Representatives and 
nine for the Senate.

Rep. Ander Crenshaw (R-Fla.), Sen. Mike Crapo 
(R-Idaho) and Sen. Lisa Murkowski (R-Ark.) have 
received the largest donations from the PAC, at 
$2,500 apiece.

The Footwear Distributors & Retailers of Amer-
ica has raised about $4,100. So far, it has given 
$500 each to Bonamici and Rep. Earl Blumenauer 
(D-Ore.). Both candidates have strong pro-trade 
and business backgrounds.

34  
Senate seats in  
play in 2016

$2.8 M
donated by retail-focused  

PACs to candidates for 2016

435 
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Representative  
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